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THINK Phase
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Milestone Anniversaries are....

1. Tell your story like you haven’t before
2.Create alegacy project for societal good
3.Inspire your organization, customers,

and partners in a bold plan to move
forward




Unigue Characteristics of Anniversaries

Vlost visible, resource-heavy, enterprise-wide campaigns

Requires cross functional leaders to come
together for common purpose

Uncharted territory for 95% of executives
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“Anniversary Effect”







PURPOSE
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